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01 Introduction 2. Brand Identity 1 - Who
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Target User : 10CH~40CH Vtuber



01 Introduction 3. Brand Identity 2 - What/Why/How

WHAT WHY HOW
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01 Introduction 4. Brand Key Value
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02 Brand Identity 1. Master Bl
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2. Brand Slogan BI
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02 Brand ldentity 3. Sub Bl(with Beta)
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4. Brand Marking

English Korean

GOCRE 3z

Japanese

10



02 Brand ldentity
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5. Color & Typography

Primary Color(#F7E853)
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Secondary Color(#1C2F61)

Korean & Japanese

Noto Sans JP

English, Number
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6. Bl Color Variation - Standard

Standard-1

GOCRE

Background Color: #FFFFFF(White),
Logo Color: Primary Color + Secondary Color

Standard-3

GOCRE

Background Color: #/8DA4F(Primary Color),
Logo Color: #1C2F61(Secondary Color)

Standard-2

GOCRE

Background Color: #1C2F61(Secondary Color),
Logo Color: #F8DA4F(Primary Color)

Standard-4

Background Color: #F8DA4F (Primary Color),
Logo Color: #FFFFFF(White)
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https://drive.google.com/file/d/1-mOXQIE859nP89aTJwFpHOpnF-gY3YEI/view?usp=sharing
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7. Bl Color Variation - Grayscale

Grayscale-1 Grayscale-2

Background Color: #FFFFFF(White), Background Color: #000000(Black)
Logo Color: #262626(Neutral9) Logo Color: #FFFFFF(White)
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GOCRE GOCRE

13


https://drive.google.com/file/d/1fVQf4zFjKIcgACtdEYYMbwA1qxI4RPZE/view?usp=sharing

03 Charater

Description
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1. Stremo

Stremo’s Light Mode

®/) (@

Stremo’s Dark Mode
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https://drive.google.com/drive/folders/14r-q26CXtcrdhp9wGiD5oGHexHjmoxcM?usp=sharing

03 Charater

Description
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2. Cremo

16


https://drive.google.com/drive/folders/1sOLPGHZ-qmOqZPO0oG-gT5Nqaf5rICvr?usp=sharing
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1. Symbol

GOCRE IdentityZ} Bt El CHE Symbol
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https://drive.google.com/drive/folders/1YRqa_j-CAjxJ70XZsCPkCBeigJ-QsHR_?usp=sharing

04 Graphic Source

Description
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2. Favicon
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https://drive.google.com/drive/folders/1YRqa_j-CAjxJ70XZsCPkCBeigJ-QsHR_?usp=sharing

04 Graphic Source

Description
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3. Share Image(URL S&& O|0|X[)
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https://drive.google.com/drive/folders/1pV7HQXQCVxtWtP9mNbfyIwreQJnXmpPh?usp=sharing

04 Graphic Source

Description
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4. Twitch Banner

Donauon
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https://drive.google.com/drive/folders/1R-SicdqmS66b6ypvKmpoVtYBR3GYqwsk?usp=sharing

04 Graphic Source 5. SNS Background - YouTube

Description 3 YouTube
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https://drive.google.com/drive/folders/1R-SicdqmS66b6ypvKmpoVtYBR3GYqwsk?usp=sharing

04 Graphic Source 6. SNS Background - Twitter
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https://drive.google.com/drive/folders/150SL2Onh2wY0LYNDRepdzgoW6PCWK9bx?usp=sharing

04 Graphic Source 7. Twitter(Tweet)

Description

 Size: 912 X 516px
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https://drive.google.com/file/d/1htRGjHuR9DkovWkWgiHA4HXSSHYt4rvn/view?usp=sharing

05 Graphic Source

Description
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« Max Size(pixel) : 700x700

 Min Size(pixel) : 480x480
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8. AlertBox Overlay(gif)
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https://drive.google.com/drive/folders/1es5QW3cmvFG8kVRjhSw-w0abkc4glYxQ?usp=sharing

Thank you
For Watching
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