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SOLUTIONS ~ TECHNOLOGY ABOUT v PRESS «

BroadbandTV Corp. Signs Strategic
Partnership with Grumedo Corp.

Wednesday, February 19th, 2020

Gangnam-gu, Seoul, Republic of Korea: BBTV to Work
with Grumedo Corp and its Platform Uconnec to
Further Strengthen Influencer Marketing

SOLUTIONS v TECHNOLOGY ABOUT v PRESS v

BROADBANDTYV CORP. SIGNS STRATEGIC PARTNERSHIP WITH
GRUMEDO CORP.

Wednesday, February 19th, 2020

g gu, Seoul, Rep of Korea: Today, BroadbandTV (BBTV]. an enabling platform for content owners

that is advancing the world through the creation. distribution, management and meonetization of content, announced

the signing of a strategic partnership with Grumedo Corp. to work with its influencer marketing automation platform

"Uconnec”
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https://uconnec.com/company/creators/?page=1&pageSize=100
https://www.instagram.com/explore/tags/%EC%9B%A8%EC%9D%B4%EB%B8%8C%EB%B0%94%EC%9D%B4/
https://uconnec.com/company/creators/?page=1&pageSize=100
https://www.youtube.com/playlist?list=PL6vm7A_aXDXJO_CTjRDMiut_gdQDBm-Zt
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https://uconnec.com/company/creators/?page=1&pageSize=100
https://uconnec.notion.site/21-22-f6f30372bfce4e289ef2183d54722049
https://uconnec.com/company/creators/?page=1&pageSize=100
https://www.youtube.com/channel/UCuOvz5LyHCfrCVYlJDy-MNw
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Success Stories

Virginia To Vegas - Paim Springs
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